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PRESS RELEASE  

Paris, 31 August 2009 

 

First half 2009: resilience in operations and decrease in income 
 
 
 Resilient sales (+0.4%) and EBITDA  

 Net income was impacted by higher depreciation expenses, provisions and non-recurrent items 

 A strong financial structure: available undrawn financial resources totalling more than €3.7 billion  

 

 

Stable revenue at €18.8 billion (+0.4%) 
Despite the difficult economic conditions, consolidated Group revenue excluding taxes remained stable at 
€18.8 billion (+0.4%). Revenue in France came to €8.9 billion, corresponding to 47% of total Group revenue. 
Despite a negative currency effect, the weight of international activities continued to grow, rising to nearly 53% 
of total revenue compared with 50% at the end of 2008, thanks to sales growth in Central and Eastern Europe 
and Asia.  
At constant exchange rates and excluding petrol, Group’s like-for-like sales remained virtually flat (-0.9%). 
 
 
EBITDA and income for the period are not fully comparable with those of previous financial periods. In France, 
application of the economic modernisation act (Loi de modernisation de l’économie - LME) meant that the bulk 
of back margins (merchandising and promotion fees) were transferred to the direct margin. This smoothed the 
recognition of merchandising and promotion fees over the full year. Up to 2008, these were more 
concentrated in the second half, which had a negative effect on first-half results but had no impact on the 
annual figures. 
 
EBITDA resisted at €929 million  
EBITDA came to €929 million, up by 13%, representing 4.9% of revenue excluding taxes. Adjusted for the 
accounting changes linked to application of the LME act, EBITDA remained stable thanks mainly to the 
performance of the hypermarket activities.  
 
Income was affected by an increase in expenses and non-recurrent charges. 
Recurring operating income declined by 1.3% to €374 million due to higher depreciation and amortisation 
charges linked to the increased investments in recent years and to provisions for impairment of receivables, in 
particular in the credit business. Adjusted for the accounting effect of LME, the decline is estimated at 22%. 
 
Net income from continuing operations was affected by non-recurrent items including losses and impairment 
relating to the Furshet supermarkets in Ukraine (accounted for using the equity method) and a decrease in the 
tax expense resulting from the new tax law in Italy providing for the revaluation of assets (company financial 
statements). Net income from continuing operations came to €155 million.  
 
For the period ended 30 June 2009, net income attributable to owners of the parent reached €143 million. 
 
 
Controlled and selective investments: €632 million 
The troubled economic backdrop resulted in a more selective investment approach. Investment was down by 
23.6% compared with the first half of 2008 and was evenly spread across the Group’s three main operating 
regions: 37% in France, 32% in Western Europe (excluding France) and 31% in Central and Eastern Europe and 
Asia. 
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Additional medium and long-term bond loans and bank credit facilities 
The Group’s net debt increased from €3,991 million at 30 June 2008 to €4,645 million at 30 June 2009, 
adversely affected by increased working capital requirements (around €300 million) essentially impacted by 
shorter terms of payment (application of the LME act in France). Net debt represented 64% of total equity  
at 30 June 2009 compared with 58% at 30 June 2008.  
 
At the beginning of April, the Group successfully completed a new bond issue in two tranches (6 years and  
10 years) totalling € 1 billion. On 7 August 2009, it contracted a new five-year syndicated credit facility  
of €800 million. This brings the Group’s available (undrawn) financial resources to more than €3.7 billion. 
 
 
Commenting on these results, Christophe Dubrulle, Chairman of the Management Board, said:  
“The global crisis affected our performances to varying degrees depending on our four main businesses and 12 
countries of operation. On the whole, however, the impact is in line with our forecasts of the past few months. 
Although we managed to keep revenue and EBITDA stable, and gain market share in our hypermarkets business 
in countries such as Poland, Spain and Italy, we cannot content ourselves for long with flat performances and a 
fall in income.  
Backed by the continuing efforts of our 210,000 employees, stronger financial resources and sales policies 
adapted to our customers’ expectations, we shall approach the second half with even greater attention to 
safeguarding our overall financial balances”. 
 

Key figures at 30 June 2009 (under IAS/IFRS) 

 

 

€ million H1 2009 H1 2008 Change 

Investments 
3
 632 827 (195) -23.6% 

Net debt 4,645 3,991 654 +16.4% 

Total equity 7,263 6,877 386 +5.6% 

Net debt/equity 64% 58% 

 
HYPERMARKETS 
479 fully-consolidated hypermarkets in 12 countries 
€14.9 billion in revenue excluding taxes 
Consolidated hypermarket revenue rose by 1.4% to €14.9 billion excluding taxes, representing 79% of the 
Group total. At constant exchange rates, like-for-like sales excluding petrol remained stable.  
In France, revenue declined by 4.7% to €6.9 billion excluding taxes, due mainly to the fall in petrol prices.  
Like-for-like sales excluding petrol only decreased by 1.9%.  
The hypermarket network increased by 11 stores over the period: two were acquired in France 4 to be 
converted to the Les Halles d’Auchan banner and nine new stores were opened (1 Auchan in Italy, 1 Jumbo and 

2 Pão de Açucàr in Portugal, 1 Auchan in Hungary, 1 Auchan and 3 RT Mart in China). In Romania, the Group 

                                                 
1
 Adjusted for the accounting differences between 30 June 2008 and 30 June 2009 linked to application of the LME act (smoothing of 

merchandising and promotional fees over the full year) 
2
 Recurring operating income  excluding other operating income and expenses, depreciation, amortisation and provisions 

3
 Excluding business combinations (acquisitions of intangible assets, property, plant and equipment and investment property). 

4
 Including the Bobigny Atac supermarket, which was transferred to the hypermarket division. 

€ million H1 2009 H1 2008 Change 
Change 

(restated)
1
 

Revenue 18,771 18,692 +0.4% +0.4% 

EBITDA 
2
 929 822 +13.0% +0.3% 

Recurring operating income  374 379 -1.3% -22% 

Net income from continuing operations 155 185 -16.2% 

Net income attributable to owners of the parent 143 174 -17.8% 
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raised its stake in MGV Distri Hiper (6 Auchan hypermarkets) from 29% to 49% of the capital in 2008 and took 
100% control in March 2009. The hypermarket division continued to develop the on-line and drive-in shopping 
formats. Six AuchanDrive were opened in France close to Auchan hypermarkets, bringing the total at end-June 
2009 to 18. 
 
SUPERMARKETS 
735 fully-consolidated supermarkets in five countries, including 591 Simply Market stores 
€3.3 billion in revenue excluding taxes 
The slowdown in revenue was more pronounced for the supermarkets division, accentuated by the determined 
lower pricing policy implemented under the new Simply positioning. Consolidated supermarket sales excluding 
taxes were down by 5.1% to €3.3 billion, corresponding to 17% of total Group revenue. The early part of the 
year featured the completion of the roll-out of the Simply Market chain in France, Spain and Poland. Roll-out 
continued in Italy. In all countries, the majority of stores converted to the Simply Market banner have recorded 
gradual increases in footfall, which confirms the appropriateness of this business model in the present period 
of economic crisis. Fourteen new supermarkets were opened during the period (7 Simply Market in Western 
Europe and 2 in Poland, 2 Fredi in France and 3 Atak in Russia) and five were sold4 or closed, bringing the 
overall increase in supermarkets to nine. In France, on-line shopping was successfully launched at around 30 
stores in the Paris region. 
 
IMMOCHAN 
293 managed shopping centres (of which 25 under management mandates) in 12 countries 
€223 million in revenue excluding taxes 
The Group retail real estate subsidiary achieved good growth in revenue, which increased by 4.7%5 to  
€223 million. The effects of the crisis were nonetheless visible in the performances of shopping mall traders; 
the rise in depreciation and provisions dragged on operating income. During the first half, Immochan 
accompanied the expansion of the hypermarket network by opening three shopping centres (in Hungary, China 
and Portugal). A management mandate was also signed in Russia. In France, Immochan won the contract put 
out for tender by the Pays de Meaux urban authorities for the creation of a 48,640 square metre (GLA) 
shopping and leisure centre. 
 
BANQUE ACCORD 
6.2 million customers in 10 countries 
€179 million in net banking income 
Net banking income grew by 8.5% to €179 million. The cost of risk nonetheless continued to drag on operating 
income, which fell by 81% to €4.9 million. This was particularly true in Spain, although it stabilized in the 
second quarter. Net income was €0.2 million. The solvency ratio improved, rising from 10.6% at end-2008 to 
11.1% at end-June 2009. Banque Accord now has 6.2 million customers, corresponding to an increase of 
429,000 over one year.  
 
OTHER ACTIVITIES 6 
18 Alinéa, 7 Little Extra and 10 Chronodrive in France 
€208 million in revenue excluding taxes 
These three businesses recorded aggregate revenue of €208 million, up by 22%, and continued to expand in 
France. Alinéa opened a store in Wittenheim (Mulhouse) and successfully continued to develop its on-line 
sales. Little Extra also opened two outlets. Chronodrive opened two new locations. 
 
 
 

The Groupe Auchan half-year report is available at www.groupe-auchan.com 
Press contact: François Cathalifaud – Tel. + 33 (0)1 58 65 08 10 – mail: fcathalifaud@auchan.fr 

Investor relations: Isabelle Boulainghier – Tel. + 33 (0)3 20 81 68 54 – mail: iboulainghier@auchan.fr 

                                                 
5
 +8.7% excluding building-selling activity. 

6
 A fifth business division “Other activities” was created in 2009 in application of IFRS 8 – Operating Segments. Up to the end of 2008, these 

activities were included in the Hypermarkets division. 
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